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Apple Company 
Apple is the most celebrated brand in the market. Their products like iPhones become news even before their release in the media. Apple has a well-known marketing strategy making it successful. Its culture plays a big role in marketing its products in the market. iPhone brand uses less known innovative techniques. The promotions from Apple are independent of competition. 
Its culture plays a big role in marketing its products in the market. iPhone is one of the popular and the smartest brands with loaded features meant for both professional and personal use in the market.  It has sold 74 billion pieces worldwide in the first quarter of 2017 which is a great performance.  Apple I-phone like the other previous models has again created excitement (Apple Inc., 2017). It has also remained a winner regarding revenue and sales.  It is the tradition for Apple Company to promote the new model of I-phone with much pomp in order to get its due publicity post and pre-release share. Apple Company has branches in Saudi Arabia. 
iPhone was one of the first phones from the house of apple using multi-touch functionality where many people appreciated it. The users of iPhone appreciated its marketing mix because at the technology were fantastic and it was at the same time product driven. In iPhone pricing policy there is an interesting thing to observe that it doesn’t tender any discounts. Therefore, exchange offers or sales promotions are given to the sales of iPhone. There is maintaining of standard price around the globe as there is no discount given in iPhone. 
With a premium target there is little explanation required Apple iPhone price. In comparison with smart phones, iPhone has the higher price (Apple Inc., 2017). Samsung is the main competitor of iPhone as it introduced many smartphones. However, Apple customers are always loyal customers to Iphone and other brands. 
The iPhone was the only one that had not enough operating system to maintain customers attracted. Therefore, the iphone required the speed of processing. There was good compatibility of the iPhone hardware with the OS and software and used to run smoothly. The processing speed is of high quality which played a big part in the product popularity (Lusted, 2012). iPhone is known to trash competition from time as it does not compare itself with other companies. The promotions from Apple are independent of competition. The competition in Apple Inc involves what the company has produced versus the previous product. Apple on the product level doesn’t compete with other Smartphone’s hence calling them copycats (Apple Inc., 2017).
Lastly, the world-renowned ios for Apple was the only quality which people accessed and treasured on the iPhone. iPhone gave access to an operating system called Ios which was similar to Mcbook which is the most desired for laptops (Apple Inc., 2017). Apple was able to spellbind its customers with its mobile OS as Windows and Android OS came later on gadgets. 
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